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BRA N D  PURPOSE &  POSI T I ON I N G

Mission Statem ent

To enhance the l ives of people w ith HADDS through research, education, suppor t and advocacy.

 

?



Vision:

Raise educational awareness and funding for  r esearch so that ever y person w ith HADDS:

- Has a suppor tive community
- Is able to r each their  ful l  potential 
- Has access to the most cur rent educational/therapy mater ials
- Has access to the most cur rent r esearch??

Values:

Eth ical  &  Tr anspar ent : I t is the Foundation?s pr ior i ty to be ethical ly and f inancial ly r esponsible when 
advancing our  mission in the areas of r esearch, education, suppor t and advocacy.

Com m i t ted: We are nothing as an organization i f  we are not committing our  energy, talents and 
resources consistently towards r esearch and education. Commitment dr ives progress!

Inclusive &  Col l abor at ive: Be ambassadors for  inclusion, welcoming and faci l i tating an environment 
of hope, belonging and community for  al l  impacted by HADDS globally.

The Foundat ion 's Pur pose

BRA N D  PURPOSE &  POSI T I ON I N G
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LO GO

Logo Color

DA RK  BA CK GROUN D S

L I GH T BA CK GROUN D S

The Foundation has two pr imar y color s to 
r epresent the brand: Navy and Dark Teal. I f  
these color s cannot be used, you may use a 
al l  white on dark backgrounds or  a black, 
dark teal or  navy logo for  single color.

I f  you ar e going to use the l ogo in  a 
of f i ci al  capaci t y, we ask  that  you send 
your  m ater ial s to i n fo@hadds.or g for  
appr oval . 

Official capaci ty is defined as a sponsored 
HADDS function, pr int mater ial, apparel or  
social media campaign. 

ON E COL OR PRI N T
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LO GO

Layout

The Foundation's logo needs to have 
adequate space around the image. 
This is r equir ed in si tuations when i t 
is being pair ed w ith a par tner  logo 
or  being displayed independently. I f  
there is not ample space to 
accommodate, logo mustn't be used. 

SPACE ARO U N D  LO GO

SPACE ARO U N D  LO GO
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LO GO

Incor r ect  Usage

We ask that the Foundation's logo be 
used w ithin our  guidelines.  Please 
refr ain from changing the color s, 
rotating or  distor ting the dimensions. 

I f  you ar e going to use the l ogo in  a 
of f i ci al  capaci t y, we ask  that  you send 
your  m ater ial s to i n fo@hadds.or g for  
appr oval . 

D O N OT CH A N GE TH E BA CK GROUN D

D O N OT ROTATE L OGO

D O N OT CH A N GE TH E COL ORS OF TH E L OGO
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COL OR PA L ETTE

Pr im ar y Color s

Dar k  Teal

Tr adi t i onal  Navy

The Foundation has two pr imar y color s. 
I f  you are unable to match the tones 
exactly to our  pantones, please use 
ei ther  the Black or  White logos (see pg. 
4)  or  r equest special permission for  use 
at info@hadds.org. 

HEX: #076a6a

HEX: #071a41
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PRI M A RY TYPEFA CE

Font  Nam e

Regular

Bold

PT Ser i f

I t al i cs

I f  PT Ser i f  is not an option, use Georgia or  Droid Ser i f  Font
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SECON DA RY TYPEFA CE

Font  Nam e

Regular

Bold

Copper plate

Light
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CON TEN T

Br and Per sonal i t y

The Foundation's brand is rooted in four  
areas: r esearch, education, suppor t and 
advocacy.  

Any mater ials produced on behalf  of the 
Foundation or  in suppor t via external 
fundraising, events, etc  must al ign w ith 
the brand and mission. 

I f  you have questions about whether   the 
venue, activi ty, event or  content al igns,  
please contact info@hadds.org and we can 
provide you guidance on brand promotion 
and use. 
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SUPPORTI N G GRA PH I CS

Foundat ion Nam e &  Logo Meaning

The Foundation's name encompasses the 
ful l  name of the syndrome and i t 's 
genetic source. The name has evolved 
since i t was or iginal ly published from 
(EBF3-HADDS) to the most w idely used 
naming of HADDS. 

EBF3 (EBF Transcr iption Factor  3) is a 
protein coding gene located on the 10th 
chromosome. This is the genetic 
location/source for  the syndrome.

HADDS stands for  Hypotonia, Ataxia, 
Delayed Development Syndrome.  

The logo symbolizes the Foundation's 
mission to be suppor tive (hands), 
inclusive (cir cle), and rooted in scienti f ic 
r esearch (double helix).  The graphic in 
the logo, as well  as just the logo's text, 
can be used independent of the two 
off icial Foundation logos. 
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SA M PL E

Appl i cat i ons

The Foundation approves use for  a r ange of  
applications such as the website, social 
media engagement/communications, 
informational mater ials, conference, f l ier s 
and other  fundraising mater ials as long as i t 
stays  w ithin the parameter s outl ined in this 
document. 

As a r em inder : 

I f  you ar e going to use the l ogo in  a 
of f i ci al  capaci t y, we ask  that  you send 
your  m ater ial s to i n fo@hadds.or g for  
appr oval . 

Official capaci ty is defined as a sponsored 
HADDS function, pr int mater ial, apparel or  
social media campaign. 
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